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Positioning

Positioning is how we want to appear in the minds
of our most important audiences. It's not what
we offer or how we express it: it's what we want
people to remember.

WHO Humble and curious servant leaders
come to Valparaiso University,

WHAT to explore themselves, their vocation,
and their place in the world,

HOW through a multifaceted journey of
academic and spiritual awakening,

WHY to discover joy through making a
positive impact on society.

Essence

Essence is the conceptual core for building the
brand — the idea that should reverberate through
all marketing and communication efforts. The
brand essence may not be used as a tagline.

At our core, Valpo facilitates fulfilling connections
that shape servant leaders so they can:

discover a deeper understanding in their lives,

discover their vocation — to lead and make a difference,

discover fulfillment in serving others,
and discover joy in the success of others.

It's a process to..

Discover Joy

Narrative

Narrative

As Beacons, we reflect God's light.
Even in darkness or without a path forward, we shine
outward and onward, anchored in our values.

We project the image of goodness in which we are created.

We cast compassion and bring truth to light:
dedicated to doing what we can to bring a brighter future
for all into view.

Whether we are students in pursuit of our passions, faculty

in the field earning hard-won wisdom, athletes on the
starting block, or servant-leaders in real communities —
we illuminate our surroundings, uncovering the joy that's
right before us all: the human joy found in service of
something greater.

We ground theory in practice and push ourselves to
discover our true capabilities.

Reaching further together.

Leading compassionately for the good of society.
At Valpo, our light is for everyone.

Grounded, we shine.
Grounded, we serve.
Grounded, we radiate.
Valparaiso University.

Brand Personality

INQUISITIVE We seek the truth. We ask
questions. We question answers.

Breakdown

Inside every Beacon is a force that illuminates and guides. It
begins within, but is always directed outward, toward others.
Valpo offers a foundation, a common commitment to our
core values, that grounds us even in the face of uncertainty
or difficult decisions.

Our unshakable belief in the power of human potential
informs our unique dedication to helping others. At
Valpo, service is not a lowly pursuit: It is the ultimate
aim of great leaders.

We believe that joy is found in acts of service, and true
service is possible in every role and every environment.
That's why we insist on an interdisciplinary approach

in all aspects of our lives, and that's why we're able

to be exactly who we are, everywhere and in all of our
complexity. Multiplicity is our strength. Service is our joy.

Beacons know that pursuing truth is equal parts study
and experience. It's a lifelong commitment to our effort
and multifaceted curiosity that makes us powerful. And
our power, like light, is meant for lending.

The hook for our brand platform speaks to the
heart of our mission with compassion and fidelity,
encapsulating both our personality and every
Beacon'’s power to shine brightly.

COMPASSIONATE Ourdifferences, similarities, and

hardships are vehicles for connection.

ETHICAL We work for the cause, not the FAITHFUL Regardless of faith, we loyally serve
applause. Because we care. others, and that creates joy.
HUMBLE We see humility as a beacon ACTIVE We seek many diverse

that shines, always —
through all of us.

interests, and we connect
the dots.



